
 
 

Lifetime Distributors “Win a Family Apple iPack” pr omotion 
TERMS & CONDITIONS 

Permit No’s. NSW LTPS/11/09234 ACT TP11/04233 SA T11/2156 
 

1. Information on how to enter and prizes form part of these Terms and Conditions. 
Participation in this promotion is deemed acceptance of these Terms and Conditions. 

 
2. “Promoter” means Lifetime Distributors “The Book People” Pty Ltd, Suite 106, 29-31 

Solent Circuit, Baulkham Hills NSW 2153 Australia PH: 61 2 9899 9655                                                        
ABN 70 050 496 716 
 

3. Entry is only open to Australian and New Zealand residents over the age of 18 years. 
Employees of the Promoter (and their immediate families) and agencies associated 
with this promotion, Master Franchisees (and their immediate families), Franchisees 
(and their immediate families), sub contractors (and their immediate families), are 
ineligible to enter.  
 

4. The Promoter reserves the right, at any time, to verify the validity of entries and 
entrants (including an entrant’s identity, age and place of residence) and to disqualify 
any entrant who submits an entry that is not in accordance with these Terms and 
Conditions or who tampers with the entry process. Failure by the Promoter to enforce 
any of its rights at any stage does not constitute a waiver of those rights. 
 

5. To be eligible to enter, individuals must register as a member of the Lifetime 
Distributors Book Club and enter the promotional code: LifetimeFP via the Lifetime 
Distributors website found at www.lifetimedistributors.com during the Promotional 
Period from 1 November 2011 until 11:59pm on 31 January 2012(AEST). For all 
existing members, purchase anything from our website and automatically go into the 
draw for a chance to win. 

 
6. Incomplete, indecipherable, or illegible registration entries will be deemed invalid. 

 
7. Multiple entry registrations are not permitted. Each entry must be submitted in 

accordance with registration requirements. 
 

8. The draw will take place at the Lifetime Distributors Head Office, Suite 106, 29-31 
Solent Circuit, Baulkham Hills, Sydney, NSW 2153 Australia on 7 February 2012 at 
12 pm (AEST). The winner will be notified by phone and mail.The winner will also be 
published  in the public notice section of The Australian Newspaper on 10 February 
2012.The Promoter’s decision in relation to all aspects of the competition is final and 
no correspondence will be entered into.  
 

9. Entries from the Lifetime Distributors website will be combined in their respective 
territories and the first valid entry drawn for each Lifetime Master Franchise Territory 
will win 1 Family Apple iPack valued at $1326AUD 26/9/11 (1 “Family Apple iPack” 
consists of – 1 x Apple iPad2 (16g) valued at $579AUD, 1 x Apple TV valued at 
$129AUD, 1 x Apple iPod Touch (32g) valued at $349AUD, 1 x Apple iPod Nano 
(16g) valued at $219AUD and 1 x $50AUD Apple iTunes gift card).  Overall 7 “Family 
Apple iPacks” will be available to win.  There will be 1 winner from each Lifetime 
Master Franchise Territory (Qld, NSW/ACT, Central Coast, Vic/Tas, SA, WA and 
NZ). 
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10. The winner will be sent their prize via registered post. Any ancillary costs associated 

with redeeming the prize are not included.   
 

11. If the prize is unavailable, the Promoter, in its discretion, reserves the right to 
substitute the prize with a prize to the equal value and/or specification. This is subject 
to the approval of all relevant State and Territory Lottery Departments. 
 

12. The Prize is not transferable or exchangeable and cannot be taken as cash.  
 

 
13. The winner will have until 10 May 2012 to claim their prize. A draw for an unclaimed 

prize will take place at the same time and place as the original draw on 11 May 2012. 
Winner, if any, will be notified in writing by mail and will also be published in the 
public notices section of The Australian on 18 May 2012. 
 

14. If this promotion is interfered with in any way or is not capable of being conducted as 
reasonably anticipated due to any reason beyond the reasonable control of the 
Promoter, the Promoter reserves the right, in its sole discretion, to the fullest extent 
permitted by law (a) to disqualify any entrant; or (b) subject to any written directions 
from a regulatory authority, to modify, suspend, terminate or cancel the promotion, as 
appropriate. 
 

15. Except for any liability that cannot be excluded by law, the Promoter (including its 
officers, employees and agents) excludes all liability (including negligence), for any 
personal injury; or any loss or damage (including loss of opportunity); whether direct, 
indirect, special or consequential, arising in any way out of the Promotion, including, 
but not limited to, where arising out of the following: (a) any technical difficulties or 
equipment malfunction (whether or not under the Promoter’s control); (b) any theft, 
unauthorised access or third party interference; (c) any entry or prize claim that is 
late, lost, altered, damaged or misdirected (whether or not after their receipt by the 
Promoter) due to any reason beyond the reasonable control of the Promoter; (d) any 
variation in prize value to that stated in these Terms and Conditions; (e) any tax 
liability incurred by a winner or entrant; or (f) use of a prize. 
 

16. The Promoter collects personal information in order to conduct the Promotion. Entry 
is conditional on providing this information. The Promoter may, for an indefinite 
period unless otherwise advised, use the information for promotional, marketing and 
publicity purposes including sending electronic messages or telephoning the entrant. 
Entrants should direct any request to access, update or correct information to the 
Promoter. All entries become the property of the Promoter. 
Information about our customers is an important part of our business, and we 
are not in the business of selling it to others. We do not share customer 
information with anyone else and do not provide your information to any third 
parties, other than to those Master Franchisees and/or Franchisees within the 
Lifetime Distributors network of distributors. Promotional Offers: Sometimes 
we send offers to selected groups of our customers which enhances the 
experience of the Lifetime site. 
 

 
 


